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AS A REMINDER...

Support the growing market for Support the creation of an
sustainable biodiversity enabling environment to foster
products and services private sector engagement

International Cooperation

Business Engagement

Incentive Measures

Sustainable Use

Awareness Building & Education

Poverty Alleviation
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WHY THE PLATFORM ?

Foster inter-industry collaboration

Foster effective public-private partnerships
Foster science — policy — business dialogue
Communicate / learn jointly

Strengthen market mechanisms

Develop best-in-class benchmarks

Create a positive agenda for sustainability in the
sectors

Avoid duplication of efforts

MAXIMISE RESOURCES / MAXIMISE IMPACT
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