IMPORTANCE OF STANDARDS AND HARMONIZATION

Argentina’s viewpoint

From the perspective of the Organic production and standards Argentina is a peculiar Third World country in the sense that it was the first Latin American country to develop a National Organic Regulation. This allowed to apply and receive in 1992 the equivalence to the European Union Reg. EC 2092/91 and to be one of the only five third countries initially in that list. This leads to a very convenient situation for the Argentine organic exports to the EU,up to now the main organic market of the world.

Argentina received such category in 1992 and it presently  holds it along with just five (5) other countries: Australia, Hungary, Israel, the Czeck Republic and Switzerland.

The legal frame was reinforced by the Argentine Law Nº 25.127 that gave the formal platform for the Resolutions SAGyP Nº 423/92 for plant productions, and SENASA Nº 1286/93 for animal productions.

ARGENTINA, besides being considered an equivalent country to the EU - along with the mentioned five other countries – regarding the system of private/public control of organic plant products, it was also accepted as equivalent for organic products of animal origin in the year 2000, being renewed its equivalency in 2001.

Argentina’s certifiers are regulated and audited by the application authority depending from the Secretary of Agriculture, and their Standards must comply with those established by the Argentinian regulations. These national standards are seldom modified, which leads to a harmonization problem with other official and private standards in the world in constant modifications due to the dynamic nature of the organic system.

For exports to the EU, the Argentinian application authorities also verify compliance of the certifiers to EN 45.011/ISO 65 and EU organic standards, periodically audited by the EU Commission authorities.  Three of the 11 local certifiers comply with such regulations, and their certificates are directly accepted for imports to the EU countries. Argentina also participates in CODEX, with whose organic regulations the national standards harmonize.

Regarding other national standards, Argentina is applying for equivalence to the US and to Japan, a lengthy and cumbersome process. 

As for private standards, two of the local certifiers are accredited by IFOAM – ARGENCERT being one of them. IFOAM criteria and basic standards are fully recognized and respected by importers all over the world. Few of them ask if a certifier comply with standards other than EU 2092 and IFOAM, these two being the benchmarks against which organic production is measured in practice. Naturally, as soon as the USA and Japan organic laws enter in effect, the importers of those two countries will have to ask compliance to their respective laws. This implies further harmonization complications, transforming organic philosophy in organic bureaucracy. At a time in which globalization tends towards world hamonization, provincialism and petty local interests oppose to that tendency introducing artificial barriers to trade and human wellbeing.
Organic Argentina 

In year 2000  organically cultivated area has almost tripled that of year 1999. In the last 4 years it increased 1,100% growing from 230.000 hectares to 2,900,000 


Respect of the plant crops, increases in organically cultivated areas were seen for fruit crops such as pears and olives, and they grew also significantly for cereals and grain crops, mainly soybeans, maize and wheat. 

During the year 2000 the cattle raising areas have grown strongly for sheep production with the incorporation of large Patagonian farms for the production of meat and wool. Due to this fact, a modification of the percentage of the plant producing surface areas respect of animal producing areas occurred. Those percentages are, respectively, 8% and 92%, while in 1999 they were 25% and 75%. Figures are: 240,000 hectares for plant production and 2,600,000 for animal production. 

The total volume produced measured in tons is of 40,000 tons, of which the grain and cereal volumes triple those of 1999, followed by the fruit volumes which double last year’s figure. 

With respect to the destination, exports represent 78% of the production, being thus the internal market 22%.

Exports grew this year from 25,000 to 30,000 tons (20% increase). As for destinations, the EU continues weighing strongly with 80% of the exports, followed by the USA with 11%, noticing a strong increase in other destinations that this year grew from 3% to 9%.

New destinations such as Norway, Switzerland and Japan have been opened. And it is to be noticed that the increase in grain and cereal exports were due to the demand for GMO-free products, specially soybeans and maize.

Production volumes of processed products doubled, and their exports to the EU grew also, being their previous destination the USA, specially for sugar, concentrated fruit juices and wine.  Volumes of products of animal origin grew 50% . Although those volumes are not significant, their added values are.

The main products in the internal market are of animal origin, such as milk, beef and poultry, in contrast to products sent to the EU where fruits and vegetables are more important than animal products. It is worthy to point out that commercialization of plant products such as fresh vegetables, bread corn and yerba mate (Ylex paraguayensis) is done both in supermarkets and direct home delivery by the producers.

Volume growth is of 600%, while added value growth reached 1,400% in the last 6 years.

It is also to be noted that products certified by ARGENCERT SRL represented 76% of the year 2000 Argentine organic exports.

Comparison between Argentina and the World 

Source: Organic Business, June 2001, and ARGENCERT figures

In relation to the added value, in the five years 1995-2000, the annual average of composit growths of the market are: for USA 22%, for some European countries such as Germany 10% or the United Kingdom 28%, Argentina 90%.

Main hindrances for the development of this sector

The main obstacles for the development of the organic sector in Argentina are:

· The advance of genetically engineered products

· Lack of a policy for the promotion of the sector, and of growth strategies

· Lack of integration amongst producers

· Lack of help to comply with the conversion period until the “full organic” status is achieved

· Optimization of the exports’ logistics

Potential of the organic products in Argentina

1.- The possibilities of increasing export volumes and the added values are quite interesting and we could estimate that for year 2010 the Argentine organic production can easily surpass the 100.000 tons. 

2.- This activity generates real work sources since it is highly dependent of hand labor and it can adapt itself to small and medium sized producers which, integrating among themselves, can offer good quantities of organic products.

3. There are good opportunities for fresh produce for counter seasonal markets, processed products such as juices, wine, marmalade bases, dehydrated products, etc. The demand of these products is still unsatisfied. The Argentine potential is also big in beef and lamb, honey, and processed meat products 
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