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Kenya Country Report

Kenyan Stakeholders

Financing OA Production

Strategy
• Credit schemes
• Budget envelopes for capacity building 

Who
• Private sector
• MoA

Social Capital Incentives (Strengthening of Farmer 
Associations)

Strategy 
• Strengthening the already existing groups
• Develop group structures and control systems
• Uniform Standards for all groups
• Manual, formal method of group strengthening

Who
• NGO and MoA - extension, Private Sector collaborate in 

developing systems for  institutional mechanism
• CBOs

Promoting the Marketing of Organic 
Production

Strategy
• Export mkt - Through EPC promote OA farmers to 

participate in international mkt, trade fares, trade 
missions

• Local markets - ASK shows should give priority to OA 
through trade fares and exhibitions

How 
• Organic networks
• MoA
• Organic exhibitors
• Private sector 

Strengthening OA NGOs

Strategy
• Mainstreaming OA NGOs
• Research and extension
• Support documentation
• Partnership and networking

Who
• Public/public and organic stakeholders 

Education, information and 
awareness creation

Strategy
• Institutional set up and information gathering 
• Research and development
• Training of AEOs on OA
• OA curricula in intermediate learning institutions

How
• Private sector
• MoA
• Training institutions


